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What solution do you have and who would most benefit from it? Who currently uses your
product or service? Why do they use you and not your competition?

Self-evaluation

Try and keep your target market age-range as narrow as possible. You can’t be everything to
everyone, and different demographics have different needs and wants. 

Age and Other Demographics

Who are the people you can easily reach? For example, think of ways that you can connect
with new customers locally to help save on costs and build relationships.

Geographics

Look into what your ideal target does for leisure, what they care about, and their key
motivators, and see if there are ways to reach them on those levels.

Personalities and Behaviours

Think about the platforms that your intended audience likes to use and make sure you
are seen and heard there.

Social Media

Research which industries your intended audiences work in and tailor your message to
talk directly to them with understanding.

Industry

Think about what keeps your target market up at night and ways that you can help them.
Pain Points

https://www.novacashflowfinance.com.au/

